Current status of ROHM Group

Company name
Location

Founded
Capital
President

Number of
employees

Sales volume

Summary of business performance

ROHM Co,, Ltd.

Head Office: 21 Saiin Mizosaki-cho,
Ukyo-ku, Kyoto 615-8585 Japan
TEL +81-75-311-2121

FAX +81-75-315-0172

September 17, 1958
86,969 million yen (as of March 31, 2009)
Ken Sato

Non-consolidated: 3,144 employees

(as of March 31, 2009)

22,034 employees

(as of March 31, 2009)
Non-consolidated: 247,537 million yen

(fiscal year ending March 2009)
317,140 million yen

(fiscal year ending March 2009)

Consolidated:

Consolidated:

Major Product Lines Integrated Circuits
Discrete Semiconductors
Opto Semiconductors
Passive Components
Modules

Bio Chips

[Results of operation]
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[Sales by geographical region and overseas production ratio]

(¥ million)
500,000 —

56.1
400,000 —

369,023
3000004 161,852
200,000 —

174,159
100,000 —
13,990
19,021
'05/3

.Japan [ Asia I UsA .Europe

-@-Overseas sales ratio

(%)
~70
507 61.1 631 61.0
395,08 B
5,081
387720 373,405
- 50
153,671 317,140
156,268 137,761
- 40
123,791
-30
200,100 209,738 206,310 -20
168,679
-10
15,138 15212 13,301 11,684
16,282 16,459 16,031 12985 o
'06/3 '07/3 '08/3 '09/3

[Sales by product category]
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[Sales by application]
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(Note) This graph was prepared assuming the applications by product
recipients and incorporates inferences by our company. The
graph is to be used as a guide.
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